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July Market Trends
Sales of LCD TVs are estimated at 220,000 units in July 2010, 
which is a 44 percent growth over estimated sales of 152,000 
units in July 2009. While this growth is impressive, it is still 
well short of the industry expectation of 100 percent growth. 
Manufacturers have built substantial capacity for LCD TVs 
and the months ahead are likely to see lower prices as manu-
facturers target larger volumes in the build up to Diwali and 
the festival season. 

A quick review of conventional cathode ray tube CTV sales in 
July 2010 versus July 2009 shows that sales of 14-inches CTVs 
have increased marginally and 14-inch slim CTVs are seeing 
an increase in market share. Similarly, 15-inch slim CTVs are 
also doing better than last year, helped by a price reduction of 
`200 from the picture tube maker Samtel a couple of months 
ago.

The sales volume of 20-inch and 21-inch flat televisions in July 
2010 has decreased by 18 percent from July 2009. The demand 
has shifted to 21-inch slim, which has seen a volume increase 
of 82 percent over the same period. The 29-inch (flat and slim) 
CTV category has seen sales volumes in July 2010 decline by 
44 percent from July 2009, and clearly consumer preference 
has shifted dramatically to LCD in this size.  Samtel has dis-
continued production of their line of 29-inch color picture tubes 
as a result of this market trend.

Onam is on August 23, 2010 and this harvest festival period of 
around 10 days is normally associated with a sales surge in the 
state of Kerala for a few days before and after the main festival 
date. Bonus is distributed at this time of the year in Kerala 
and brands are aggressive with local promotions. 

Modern retail is looking to become aggressive on pricing with 
laptops at `15,000 and microwave ovens at `2,000 and needs 
this type of aggressive approach if it is to surge ahead. We 
can expect more stores to open as modern retail increases its 
reach. Government policy on foreign direct investment (FDI) in 
retail appears to be leaning toward allowing FDI in consumer  
electronics to start with.
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