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Weak January-March quarter

The conventional color television market saw a 30 percent de-
cline in sales in January to March quarter. Sales dropped from
3 million units in January—March 2011 to 2.1 million units
in January—March 2012. This is quite a dramatic decline and

APRIL 2012 while conventional color TV is slowly giving way to LCD TV,
Editor this sharp drop may partly be attributed to reduced color pic-
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With JCT unable to bridge the shortfall in supply, color TV
manufacturers have switched to imports from Indonesia, Ma-
laysia, and China. In the January—March quarter, imports were
as high as two-thirds of the Indian conventional color picture
tube market. Inadequate supplies of 21-inch ultra-slim color
picture tubes, a Samtel specialty, are hurting the market.

LCD TV sales remained static at 0.78 million sets in January—
March 2012, similar to the January—March 2011 level. This is
not surprising as last year sales received a boost in February

Producti
s:gsrl:ﬁ ;g:mar Singh and March from the cricket world cup. The industry is expect-
ﬁ’;?;iﬁ ‘s“il‘";?;y ing 25 percent growth in LCD TV sales during April-December
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2012, with the LCD market estimated at 5.5 million sets in
January—December 2012.
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Infoyrma“on e While the air-conditioner industry did not show any growth in
Hemant Kr Tongaria January—March 2012 over the corresponding period last year,
Office the industry is upbeat for the April-June quarter. Against the

C-35, Sector-62, Noida - 201 307

Ph: +91-120-4021200, Fax: +91-120-4021280

Publication Office

N-49, Greater Kailash-I, New Delhi-110 048

backdrop of a dismal April-June 2011 quarter, the industry
expects a 25—30 percent growth this April-June quarter (even
then sales will still reach only the April-June 2010 level) and

Subscription is planning production on this basis.

Inland
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with only 30 percent households owning TV sets. Bihar is at
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the bottom of the list with only 14.5 percent households own-
ing TV sets. This offers hope that the conventional TV market
will remain alive in India for some more time.

The increase in excise duty in the 2012-13 Union Budget has
The Editorial Board may or may not concur with  pegy]ted in an increase of two percent in prices of air condition-
the views expressed by various authors in this . . . .
journal. ers, refrigerators, and washing machines. Samsung, LG, Godrej,
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